20 years of
Visit County
Durham

Marketing

VMe 20‘1

Pocket National

—> Guides campaigns
Visitors f WY m

Employment E-newsletters
e A3
bedspaces ™TT7T

A
Economic
impact £+95°/°

Visitor welcome

S A
Ul' am

TEES Durham Tourism
o' Superstar

Strategy

Tourism
Management

@ winners

winners

Market intelligence

S 3

Visitor Segmentation
surveys studies

Grapevine
e-newsletters Industry
support

meetings

2 20

Perceptions How’s Business
studies surveys

100
. . Garden
Training 18 parties

sessions ¢
&Industry

®70" 0 avents
® = mevent

Accommodation
studies

For more information contact: research@visitcountydurham.org
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