Visitor Economy Factsheet
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Economic
impact
£1.49bn

Value of tourism

Vale of Durham Durham City

£622.84m
10.7m

visitors

4.7m

visitors

Durham Dales Durham Coast

£305m £221.07m
3m 3.6m

visitors Average length of stay — 1.15 days visitors
Average staying visitor length of stay — 2.97 days

How Durham visitors rate their experience

Doing well Doing ok Room for improvement

® Road signposts

® Ease of parking

® Cleanliness of the area
 Nightlife

® Variety of things to do

® Quality of visitor attractions
® Eating establishments

® Accommodation

»80% satisfaction 60-80% satisfaction <60% satisfaction Visiar Sz A0S

satisfaction scores

Good experience = return visitors

Published June 2026

* Availability of public toilets e Distinctive shopping experiences
® Cleanliness of public toilets

® Public transport

® Visitor Information Points




The Durham product

8m

visits to attractions annually

Source: T-Stats 2025

Accomodation provision Establishments Bed spaces

Serviced Serviced

32%
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Employment
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Visitors

8%

Staying visitors

929,

Day visitors

(1.67m) (20.31m)
449 56%
of expenditure of expenditure
(£651.94m) (£836.85m)

£295.31 per trip

All figures have been rounded to the nearest whole number where relevant. Please contact us for exact figures.

£30.54 per day
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